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What does sustainable

e-commerce look

like today?

r “ A Balancing Act

More and more consumers are demanding greener e-commerce, putting pressure on
retailers to find sustainable delivery and returns solutions. To meet this demand, online
retailers must find a way to balance consumer expectations of rapid delivery times to
international destinations with lowering the carbon footprint of every parcel.
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Packaging with Potential
Today’s consumers want their products to arrive safelry and wrapped neatly, but without
harming the environment. That means exploring and experimenting with sustainable

options like cardboard, paper and other recyclable materials to find packaging that your
customers will remember — and re-use! ‘
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Last-mile delivery and returns are responsible for much of e-commerce’s carbon emissions.
In 2022 we’ll see an increasing number of alternatives to delivery vans, including bicycles and
even drone or robot deliveries. Eco-minded younger shoppers are also choosing to pick up
deliveries from stores, post offices or lockers rather than having goods delivered to their door.
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Going Paperless

With so many of our everyday essentials stored on our phones, switching from paper
receipts, invoices and returns forms just makes sense. It offers a seamless experience for
customers who are already confident using apps, as well as reducing paperwork and
saving time generating refunds therefore creating a more customer-centric experience.
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Knowing the impact of returns

While free returns make happy customers, they are causing our planet a lot of harm. It’s
time to start educating consumers about the impact of returns and looking for ways to
offer consumers easy, efficient returns solutions that are sustainable, too.
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Establishing a circular system

A circular system is one in é
which nothing is wasted and
everything has a purpose
— even waste products can
be reused. For e-commerce
retailers, that means tackling
wasteful returns processes
and even looking at the
manufacture of goods.
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